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Late on a mid-July night, Frank Rabbito re-
ceived a telephone call from a frantic mother
whose daughter was two hours late returning
fromMiami.
“She said she was supposed to be home,”

Rabbito said. “She wasn’t answering her
phone.”
The woman recalled that her daughter

had just signed up for a trial membership to
Rabbito’s new website, LocateURcell.com,
which promises to find people, young and old,
by tracking their cellphones.Within minutes
— after answering some basic security ques-
tions—Rabbito said he was able to track the
girl’s cellphone to Alligator Alley.
Turns out, she had run out of gas.
“There’s no lights. It’s dark. She was in a

dead cell zone,” Rabbito said. “It was one of
those flukes. You get caught in one of those
Catch-22s where everything that could go
wrong went wrong.
“She was scared, but she was OK.”
Rabbito, who lives in Naples, launched the

website inmid-July. The goal, he said, is not to
makemoney—he’smade enough as president
of Ashley Norman Associates, which special-
izes in corporate background checks — but
rather to help find people when they are lost
and vulnerable.
The idea for the product came to Rabitto

one night when he was sitting with his wife,
drinking wine and discussing the news. In
particular, they were talking about silver
alerts — public notifications for missing
seniors.
“I said, ‘There’s got to be away to find these

people,’ ” Rabbito said. “I did some investiga-
tion. I found that 98 percent of the people in
the country have cellphones.”
Rabbito started LocateURcell.com with

the help of Dan Grable, a programmer. They
negotiated with cellphone carriers for access
to their networks.
With AT&T, Sprint and T-Mobile phones,

LocateURcell.com utilizes GPS technology to
track registered cellphones towithin a few feet
of their location.With Verizon, they use less-
precise cellular triangulation technology.
People can sign up online and track their

registered phones on the company’s website.
Login is secure, and the carriers have rigid
privacy requirements, Rabbito said.
He’smarketing the product, in part, through

charities and nonprofits, which receive
40 percent of the proceeds when they sell
a $104 annual subscription — $2 per week
— good for two cellphones.
It’s perpetual— the charity keeps getting its

40 percent every year, as long as its customers
keep their accounts — and it’s an alternative
to selling cookies door-to-door, or holding
bake sales.
“No calories,” Rabbito said.
The Naples Youth Soccer Club is slated to

be the first organization to raise money by
selling the service.
“Money goes back to the club, so that will

help with our scholarship fund,” said Bryan
Rodrigues, the club’s president.
Although Rabbito developed his website to

help find missing people, it can also be used
to simply find a missing cellphone.
Corena Salazar of Cedar Park, Texas, first

came across Rabbito on the Internetwhen she
was desperately trying to find her iPhone. She
had been shopping at a grocery store, and no
matter how many times she looked for her
phone, it was nowhere to be found.
Her cellphone provider, AT&T, could only

tell her whether there was activity on her
phone, not where it was.
Rabbito first narrowed the phone’s loca-

tion down to the color of the buildings, then
described the peaks of the building and then
said it was in the front of a Walmart near
her home, Salazar said. Armed with this new
information, she went back to Walmart and
an employee pulled each cart apart.

She found her phone, in its gray cover, in
the crevasse of a gray cart.
“I think it is very useful,” she said of the

service. “Mymother gets lost a lot …We need
to get her number set up.”
Salazar now has a subscription, but added,

“There was no guarantee that I would sign
up” when Rabbito helped her.
Rabbito said he’s just trying to break even.

If LocateURcell.com turns a profit at the end
of the year, he said, he plans to divvy it up
among his participating charities.
“That’s the way it should be,” he said. “You

get to a point in your life and how much do
you need?”
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Business
events
The Chartered Financial Analysts
Society of Naples will host a
luncheon meeting at noon on Tuesday
at McCormick & Schmick’s, 9114 Strada
Place in the Mercato. The program will
feature Michael Winkle, President of
Market Trend Investors Inc., discussing
“Changing Industry Leadership.” Cost
is $30 for members and $40 guests.
Information/RSVP: www.cfanaples.org,
or Brian Dixon at 263-6877.
Myers, Brettholtz & Company is
hosting a free “Sunrise Quickinars” for
nonprofit organizations. The seminars
will focus on accounting practices and
requirements specifically for nonprofits.
They will be coordinated with Southwest
Florida Community Foundation in
partnership with United Way of Lee,
Hendry and Glades counties.
Sessions include:
n Sept. 20 and 22 – Budgeting & Cash
Flow;
n Oct. 4 and 5 – Functional Expenses;
n Oct. 18 and 20 – Filing Requirements
& Reporting to Donors;
n Nov. 1 and 4 – Policies.
All Tuesday sessions will be 8:15 to
10 a.m. at United Way in Fort Myers,
7273 Concourse Drive. Registration
and a continental breakfast will be
served at 8 a.m. Thursday sessions will
be from 9 to 10:30 a.m. at Bank of the
Islands, 1699 Periwinkle Way, Sanibel.
Registration and a continental breakfast
will be served at 8:45 a.m. RSVP:
Shamera Rye at shamera.rye@mbcopa.
com or (239) 939-5775.
The Above Board Chamber of
Florida will host “Ethics in Business
— The Do’s and Don’ts of Running an
Ethical Business” from 11 a.m. to
1 p.m. Sept. 19 at the Hilton Garden
Inn, 12600 University Drive, Fort Myers.
Cost is $15 members, $20 nonmembers,
or $25 at the door. RSVP by Thursday at
www.aboveboardchamber.com or
(239) 910-7426.
The Real Estate Investment
Society and Urban Land
Institute will present “Challenges and
Strategies for Property Development
Today,” at 8 a.m. Sept. 22 in the Pelican
Preserve Clubhouse in Fort Myers.
Admission for the half-day workshop is
$25 for members, $15 for active college
students and $45 for everyone else.
RSVP by Friday at www.reis-swfl.org
Bill Blevins, Lee County market
executive for Encore National
Bank, will be guest speaker at a
Sept. 22 seminar titled, “Financing
Your Business and How to Get a
Commercial Loan.” The free seminar
begins at 5:30 p.m. at the Hilton
Garden Inn in Fort Myers. Blevins
will join a panel of other local
banking professionals that will
provide solutions and answers on
business and commercial lending and
financing. RSVP: (239) 433-5554 or
csarlo@markham-norton.com.
The St. Vincent Depaul Society
will conduct a job fair at Our Lady of
Light church in Lee County from 10 a.m.
to 2 p.m. Sept. 23. Employers wishing to
participate should email svdpjobfair@
gmail.com for more information. There is
no fee to participate.
The Southwest Florida Small
Business Resource Network, an
extended resource of Florida Gulf Coast
University Small Business Development
Center, will host a four-person scramble
golf tournament at Raptor Bay Golf
Club, located on the property
of the Hyatt Coconut Point on Sept.
23. Check-in begins at 7:30 a.m., with
tee-off at 8:30 a.m. Cost to play is
$100 per player and includes 18 holes
of golf with cart, buffet lunch, door
prizes and silent auction. Sponsorship
opportunities are available including
executive foursome for $550, which
includes a certificate of appreciation
and recognition the day of the
tournament. RSVP/Information: www.
sbrn.org or (239) 745-3700
The Lee Building Industry
Association is accepting reservations
for the 2011 BIA Industry Awards
Celebration Dinner. The celebration
recognizes winners of the Summit and
Pinnacle Awards. The dinner begins
with a cocktail hour at 6 p.m. Oct. 15 at
Sanibel Harbour Resort and Spa, with
dinner and awards program to follow
at 7 p.m. Cost is $70 per person and
$65 per person for tables of six or more.
RSVP by Sept. 23. Reservations and
marketing sponsorships are available by
visiting www.bia.net/industry_awards or
by calling (239) 936-5525.
Florida Small Business
Development Center at FGCU
will host Turning Your Passion to Profit
(P2P) from 8:30 a.m. to 3 p.m. Oct. 1
at the FGCU Student Union Ballroom in
Fort Myers. Advance tickets are $20 for
luncheon; $29 for morning or afternoon
half day; or $49 for full day. Keynote
speaker will be Norman Love, chef,
president and founder of Norman Love
Confections. Information/RSVP:
http://sbdc.fgcu.edu or (239) 745-3700.

TRACKING SKILLS

Frank Rabbito started a new website, LocateURcell.com, to help locate people by tracking their
cellphones.Gary Jung/Special to the Daily News

How to keep a business website current
By Bruce Freeman
Scripps Howard News Service

DearProfessorBruce:Afriendwas
kind enough todesign awebsite for
mysmall business. Butnowthat I’m
online, I am left tomy owndevices
to post things, transmit them to
various media, track who reads it
and turn this information into sales
leads. How can I get this done?

Answer: Many entrepreneurs
have imposed on friends, rela-
tives and the son of the neigh-
bor to get them online without
thinking about the ongoing life of
the website. Miranda Tan, CEO
and founder of MyPRGenie Inc.,
a public relations, social media
and marketing platform, offers
these tips:
Keep it current — Your website

is a living, breathing presentation

of you and your company and it
needs to be kept up-to-date, in-
fused with new information and
looking appealing.
Make the news relevant — The

content need not always be about
your company or yourself. You
should post news about your in-
dustry or your region as applicable.
Remember, the goal is for it to be
entertaining or informative for
your audiences.
Promote your companyandyour-

self — Don’t get so interested in
making the site flashy that you
forget yourmain objective—most
often, to provide information to
prospects and move them toward
a sale. Make that process quick
and easy.
Include video — Whether you

shoot it with your cellphone or a
professional video set-up, video
tells a story better than anything

else. Be sure to incorporate at least
one customer case study on your
home page.
In terms of the tools to get this

done, chances are the personwho
built the site would be glad to
post information, and update the
content and graphics as needed.
Second, your chief goal is driving
traffic to your site. Be sure theWeb
address is listed in all your com-
munications, including LinkedIn
and Twitter. Third, you can take
advantage of easy-to-use low cost
sites such as ours, that have built-in
features for posting news, selecting
a distribution list and sending it to
your desired audience.
With the use of any full service-

marketing platform, it is easy to
maintain and update a newsroom,
your social networks and media
such as photos and videos. These
Web platforms provide you with

simple, easy-to-follow instructions.
Often search engine optimization
is bundled in, which automatically
increases your online exposure
without any additional steps.
Bottom line — connect online

in a dynamic, ever-changing and
informativeway andyour audience
will come back. To paraphrase
“Field ofDreams,” if you only build
it, they won’t come. But if you
energize it, they will.

For further information, please visit
www.myprgenie.com.

Bruce Freeman, the Small Business
Professor, is president of ProLine
Communications, a marketing
and public relations firm in
Livingston, N.J,, and author of
“Birthing the Elephant” (Ten
Speed Press). Email questions to
Bruce@SmallBusinessProf.com.

Small Business Professor

“I said ‘There’s got to be a way to find these people.’ ”
— Frank Rabbito

on Silver Alerts inspiring his new business

OWNER OF LOCATEURCELL.COMOUT TO HELP LOCATEMISSING PEOPLE
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registered phones on the company’s website.
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40 percent of the proceeds when they sell
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selling the service.
“Money goes back to the club, so that will

help with our scholarship fund,” said Bryan
Rodrigues, the club’s president.
Although Rabbito developed his website to

help find missing people, it can also be used
to simply find a missing cellphone.
Corena Salazar of Cedar Park, Texas, first

came across Rabbito on the Internetwhen she
was desperately trying to find her iPhone. She
had been shopping at a grocery store, and no
matter how many times she looked for her
phone, it was nowhere to be found.
Her cellphone provider, AT&T, could only

tell her whether there was activity on her
phone, not where it was.
Rabbito first narrowed the phone’s loca-

tion down to the color of the buildings, then
described the peaks of the building and then
said it was in the front of a Walmart near
her home, Salazar said. Armed with this new
information, she went back to Walmart and
an employee pulled each cart apart.

She found her phone, in its gray cover, in
the crevasse of a gray cart.
“I think it is very useful,” she said of the

service. “Mymother gets lost a lot …We need
to get her number set up.”
Salazar now has a subscription, but added,

“There was no guarantee that I would sign
up” when Rabbito helped her.
Rabbito said he’s just trying to break even.

If LocateURcell.com turns a profit at the end
of the year, he said, he plans to divvy it up
among his participating charities.
“That’s the way it should be,” he said. “You
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